Professional Experience

VENESSA
Work samples available at www.venessalee.com

Freelance Art Director
New York Life, New York, Apr 2013 –present

Art Director/Global Creative Studio Manager
Deloitte, New York, 2004 – 2009

Producing insurance marketing materials from concept to finished based on
creative brief. Tailoring current marketing materials to specific brand guidelines. Develop and maintain a full range of print based agent marketing,
sales and prospecting materials. Provide print specs and coordinating with
external printers, suppliers and internal purchasing department. Upholding
corporate branding to ensure consistency with style guide.

Launched the Deloitte Global Creative Studio, an in-house graphic design
department that serves the global Deloitte network.
Founded Deloitte Designers Network, a community of designers from over
40 countries, to share best practices and ideas.
Worked closely with clients to create vision, conceive designs, establish
budget, and consistently meet deadlines and requirements. Notable
achievements include:

Freelance Art Director
HNW, New York, Oct 2011 – Apr 2013

Award-winning art director and designer with over ten years of experience in
corporate identity, branding, packaging, print collateral, advertising, annual reports,
web and multimedia. A passionate leader with a proven track record of
translating marketing strategy into innovative design solutions.
Winner of two 2009 IABC Gold Quill Merit Awards
Winner of 2007 Print Media Merit Award
Fluent in English, Mandarin, and Cantonese

Education

Awards

Honors

Macintosh and PC platforms
Adobe CS4
Illustrator
Photoshop
InDesign
Acrobat
Flash
Dreamweaver
QuarkXPress
Microsoft Word
Excel
PowerPoint

University of Wisconsin-Madison,
Madison, WI
Bachelor of Science in Arts
(Graphic Design concentration)
G.P.A. 3.76/4.0, Magna Cum Laude

Winner of two 2009 IABC Gold
Quill Merit Awards, in both
Publication Design category and
Print Publication category, for the
2008 DTT Annual Report. Served
as Art Director and primary
designer.

Top two percent of graduating
class (with distinction)

The New School, New York
Black and White Photography

• The Deloitte Times – managed the design of this bi-monthly
newsletter that targeted Deloitte’s 9,000 worldwide partners.

Projects include internal and external marketing communications for
Citibank such as brochures, fact sheets, postcards and packaging. Ipad app
design for PNC Bank. Numerous advertisements for CIT Bank to be printed
on various newspapers and publications. Designed and produced marketing collateral, including large banners, posters, and promotional items; also
worked closely with sales team to develop look and feel and uphold the
brand identity for the clients and their products.

Led an international design team in New York, Chicago, and Kuala
Lumpur. Responsibilities included:
• Overseeing designers’ daily production and providing art direction,
managing overall quality of creative projects.
• Supervising outside vendors and managing print production from
pre-press to on-site press checks.
• Managing production schedules to ensure projects were delivered
on time and within budget.

Art Director/Senior Designer
Neuberger Berman, New York, July 2012 – Oct 2012

Skills

School of Visual Arts, New York
Intermediate Graphic Design with
Steven Brower

• DTT 2008 Annual Report – led the development of this IABC Gold
Quill award-winning publication. Achieved over 20% cost savings by
using innovative design solutions and sourcing cost-effective printers.

Serve as art director and senior designer in an integrated marketing
communications agency that specializes within the wealth management
and luxury marketplace. Generating concepts and designing marketing
materials for high profile clients such as Citibank, Merrill Lynch and Fidelity.

Lifetime member of Golden Key
National Honor Society
Dean’s List from 1993-1996.

Responsible for art direction and design management for literature,
collateral, advertising, promotion and related design projects for the
marketing group as well as for corporate and human resources.

Built strong relationships with all levels of management, colleagues and
vendors through effective communication. Served as the primary contact
for the Global CEO’s Office as well as additional internal clients.

Management of the design team and various projects, establish precise
workflows, reviews and scheduling. Lead design efforts for materials in
all three channels (institutional, intermediary, individual). Creatively help
advance and manage the Neuberger Berman brand.

Advertised our creative services to internal clients by creating an
intranet that showcased our best work, and proactively met with clients
to assess their needs.
Collaborated with Global Brand on all high-profile projects. Provided
input and feedback on brand guidelines development and to drive brand
knowledge and awareness.

Design Consultant
New York, 2009 – present
Short and long-term consulting projects in design, art direction and
brand development. Clients include Deloitte, PIE Network, Nex-Solutions,
Strike Studio, Watson Group, Brigger Coaching & Development LLC and
Zhang Capital Management.

Winner of 2007 Print Media
Merit Award for best designer.
Outstanding Performance Awards,
2006-2008, Deloitte

Project Manager for Global CIO
Deloitte, New York, 2000 – 2004
Provided communications support for the Global CIO and other senior
executives; ensured consistency of communication goals within the IT
community. Created the Office of Information Management intranet
website and managed seven intranet sites for other departments.

Reaping the reward for all
your hard work
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Selling
Your Business
Welcome
Welcome to Deloitte University!

The journey

As part of our global family, I’d like to invite you to host your next
meeting or event at our Leadership Center.

Becoming the standard of excellence
Deloitte Touche Tohmatsu Worldwide Member Firms 2006 Review

Friendly smiles are contagious and courteous service is our standard.
You’ll be surrounded by people that share our same values, and
collaboration and innovation run rampant. DU has transformed
learning with its innovative resources and expanded networking
opportunities. Our experienced team cares about your needs and will
ensure that your visit is a pleasant and memorable one—including
seamless transportation to/from campus, superb dining experiences,
DFit workouts, leading technology, an abundance of networking
opportunities, and a learning environment where leaders thrive and
ideas prosper.

As one

We are committed to serve you in every way possible. We hope you
will make Deloitte University your “home away from home”.

The Americas Region
FY10 Annual Review
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Deloitte University
Coming Together As One.

Pete Sackleh
Chief Customer Officer
Deloitte University
INVESTMENT AND INSURANCE PRODUCTS: NOT FDIC INSURED • NOT A BANK DEPOSIT •

.

NOT INSURED BY ANY FEDERAL GOVERNMENT AGENCY • NO BANK GUARANTEE • MAY LOSE VALUE

Audit Tax Consulting Financial Advisory

GLOBAL HEADQUARTERS

New York, New York
800.223.6448

ADDITIONAL PRIMARY PORTFOLIO
MANAGEMENT CENTERS

Chicago, Illinois
Dallas, Texas

REGIONAL HEADQUARTERS

Hong Kong, China
+852 3664 8800
London, United Kingdom
+44 20 3214 9000

We encourage you to learn more about Neuberger Berman
and how we can work together.

Tokyo, Japan
+81 3 5218 1930

For more information, please contact your
Neuberger Berman representative or visit www.nb.com
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employee
owners
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Top 3
Fund Family

1760
Portfolio managers
average

26 years
of industry experience

We are an independent, employee-controlled
investment manager in service to our clients. We
partner with institutions, advisors and individuals
throughout the world to customize solutions that
address their needs for income, growth and capital
preservation.
• 36 team
roomsWith more than 1,700 professionals
focused exclusively on asset management, we are
• An amphitheater
deeply grounded in original, fundamental research
and offer an investment culture of independent
of the firm’s
•equity
A grand
ballroom and a junior ballroom
thinking. Founded in 1939, Neuberger Berman
and fixed income AUM
outperformed their
today provides solutions across equities, fixed
•overThree
restaurants
benchmarks
10 years2
income and alternative investments.

Our state-of-the-art facility includes:
73
• 35 classrooms
years
old

90%

Our 700,000 square foot
• A fully-equipped gym (DFit)
(65,000 sq. meters) facility
• A technology help desk (Cyber Center)
is located on 107 acres in
• 800 guest rooms
Westlake, Texas, conveniently
• 2-mile jogging trail
located just 15 minutes
• Multi-purpose recreational fields (volleyball, soccer, etc.)
from Dallas Fort Worth
• Basketball court
Includes $91 billion in Equity assets, $89 billion in Fixed Income assets and $14 billion in Alternatives assets
International Airport.
under management.

Neuberger Berman LLC
605 Third Avenue
New York, NY 10158-3698
M0129 08/12 ©2012 Neuberger Berman LLC. All rights reserved.
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NEUBERGER BERMAN

Explore DU

Equity and Fixed Income AUM Outperformance Note: Firm equity and fixed-income Assets Under Management (“AUM”) outperformance figures are based upon the aggregate assets
for all Neuberger Berman LLC and Neuberger Berman Fixed Income LLC traditional equity and fixed-income strategies that are included in each firm’s institutional separate account
(“ISA”), managed account/wrap (“MAG”) and private asset management/high-net-worth (“PAM”) composites. The AUM outperformance results are based on the overall performance
of each individual investment strategy against its respective strategy benchmark and results are asset weighted so strategies with the largest amount of assets under management
have the largest impact on the results. As of 6/30/2012, seven equity teams/strategies accounted for approximately 51% of the total firm equity (PAM, ISA and MAG combined) assets
reflected, and eight strategies accounted for approximately 65% of the total firm fixed income (PAM, ISA and MAG combined) assets reflected. The performance of the individual
PAM equity teams/strategies is generally shown as a supplemental exhibit to the PAM Equity Composite. The respective ISA, MAG and PAM composite reports, as well as the PAM
Management Team supplemental performance exhibits are available upon request. Individual strategies may have experienced negative performance during certain periods of time.
Hedge fund, private equity and other private investment vehicle assets are not reflected in the AUM and product outperformance results shown. AUM outperformance for ISA and MAG
strategies is based on gross of fee returns. Gross of fee returns do not reflect the deduction of investment advisory fees and other expenses. If such fees and expense were reflected,
AUM and products outperformance results would be lower. Investing entails risk including possible loss of principal. Past performance is no guarantee of future results.
This document is issued for use in Europe and the Middle East by Neuberger Berman Europe Limited, which is authorised and regulated by the UK Financial Services Authority (“FSA”)
and is registered in England and Wales, Lansdowne House, 57 Berkeley Square, London, W1J 6ER. Neuberger Berman is a registered trademark.
This document is being made available in Asia by Neuberger Berman Asia Limited (“NBAL”), a Hong Kong-incorporated investment firm licensed and regulated by the Hong Kong Securities
and Futures Commission (“SFC”) to carry on Types 1, 4 and 9 regulated activities, as defined under the Securities and Futures Ordinance of Hong Kong (Cap.571) (the “SFO”).
This document, and the information contained in it, is being made available in Australia by Neuberger Berman Australia Pty Ltd (CAN 146 033 801), holder of Australian Financial
Services Licence No. 391401 (“NB Australia”), to a person defined as a “wholesale client” under section 761G of the Corporations Act 2001 (Cth) and applicable regulations, and
other such persons to whom disclosure would not be required under chapter 6D and Part 7.9 of the Corporations Act 2001 (Cth) (“Wholesale Investor”), for informational and
discussion purposes only. This document is intended only for the Wholesale Investor to which it has been provided, is strictly confidential and may not be reproduced or redistributed
in whole or in part nor may its contents be disclosed to any other person (other than such Wholesale Investor’s agents or advisers) under any circumstances without the prior written
consent of NB Australia.
This document, and the information contained herein, is not, and does not constitute, directly or indirectly, a public or retail offer to buy or sell, or a public or retail solicitation of an
offer to buy or sell, any fund, units or shares of any fund, security or other instrument (“Securities”), or to participate in any investment strategy.
The Wholesale Investor who receives this document should not consider it as a recommendation to purchase any Securities mentioned in it. To the extent that information in this
document constitutes financial product advice, it is general financial product advice only, and provided only by NB Australia to Wholesale Investors. This document does not take into
account the Wholesale Investor’s investment objectives, financial situation and particular needs (including financial and tax issues) as an investor. Any Securities mentioned in this
document will only be available to a Wholesale Investor to whom the provision of a disclosure document prepared in accordance with Australian law is not required. The Wholesale
Investor to which this document is provided should not rely on the information contained in this document in making any future investment decision.
This document has been issued for use in Japan and Korea by Neuberger Berman East Asia Limited, which is authorized and regulated by the Financial Services Agency of Japan and
the Financial Services Commission of Republic of Korea, respectively. Please visit https://www.nb.com/Japan/risk.html for additional disclosure items required under the Financial
Instruments and Exchange Act of Japan.
Neuberger Berman LLC is a Registered Investment Advisor and Broker-Dealer. Member FINRA/SIPC. The “Neuberger Berman” name and logo are registered service marks of
Neuberger Berman Group LLC.
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As of 6/30/12: 42% of the total firm equity and fixed income Assets Under Management (“AUM”)
outperformed on a 3-year basis and 74% on a 5-year basis. The AUM outperformance results are based on
the overall performance of each individual investment strategy against its respective strategy benchmark,
and results are asset weighted so strategies with the largest amount of assets under management have
the largest impact on the results. Individual strategies may have experienced negative performance during
certain periods of time. See disclosures at the end of the material for additional information regarding AUM
outperformance statistics. Indexes are unmanaged and are not available for direct investment. Investing
entails risks, including possible loss of principal. Past performance is no guarantee of future results.
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To learn more, visit www.DeloitteUniversity.com

venessa@venessalee.com

www.nb.com
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